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] Male Female 100+] Male 0.0% | 0.1% Female
0.1% [ 0.3%
0.4% I 1.0%
1.0% | 1.8%

80+ 1.7% 2.4%
75-79 2.4% 3.0%
70-74 3.3% 3.8%
65-69 / 3% 3.5%
60-64 2.9% 3.0%
55-59 3.0% 3.1%
50-54 3.3% 3.3%
45-49 3.9% 3.8%
40-44 / 3.5% 3.4%
35-39 3.1% 3.0%
30-34 2.9% 2.7%
25-29 2.5% 2.4%
20-24 2.5% p3%  YHAT - ZHAK
15-19 2.3% 2.2%
10-14 2.2% 2.1%

5-9 2.29% 2.1%

0-4 21% 2.0%

10% 8% 6% 4% 2% 0% 2% 4% 6% 8%  10% 10% 8% 6% 4% 2% 0% 2% 4% 6% 8%  10%

1989: E R ITE 2019: $fTE

*Source: www.populationpyramid.net
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Will generate tax revenue that will benefit society locally and nationally

Will bring economic benefits from increased tourism

Will increase the level of entertainment and leisure quality in Japan
Enjoy new experiences and facilities not commonly found in Japan
Boost to employment, businesses and the economy during construction
Boost to employment, businesses and the economy after opening
Ability to offer a range of activities/ entertainments in a central location
Will bring leisure standards up to an international level

| can enjoy in Japan what until now | had to travel overseas for

It will be fun to go the casino to enjoy gambling in moderation

Will renew old, dilapidated areas

Highlight Japan culture and achievement to international audience

Will bring hospitality standards up to an international level

*Source: Carter Sentiment Study April 2019
11 Base: All respondents enthusiastic about the leisure and economic opportunities of IR, n=244

39%

0% 10% 20% 30% 40%

48%
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Restaurants - % of respondents
40

35
30
25
20

15 -

10

Teens 20s 30s 40s 50+

—Spending More =—=Spending Less

Q: Do you feel that you will be spending more/less in Restaurants and eating out within the next2-5 years?
17 Source: Carter Sentiment Study March 2017
Base: All respondents, n=1000
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167%-29m M HIZB L AIRNDEHR

Fountain and fireworks shows ‘_ 27%
Swimming pools and waterparks ‘_ 25%
Unique, themed dining experiences ‘_ 22%
World-class dining ‘_ 22%

World class entertainers ‘_ 20%
Art museums: premier collections of Japanese and intl ‘_ 18%

0% 5% 10% 15% 20%

Q: Which elements of the Integrated Resort interest you?
22 *Source: Carter Sentiment Study April 2019
Base: All 16-29 yearolds, n=386 (boosted)

25% 30% 35%

40%

45%

50%
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Casino
Luxury international standard hotels
Table games
Live sports events/ stadium
Sports bars
Risky adventures
Night Club
Slot machines
Jazz club
Sports betting
Conference/ exhibition spaces
Pachinko
Q: Which elements of the Integrated Resort interest you?

23 *Source: Carter Sentiment Study April 2019
ase: -29 yearolds, n=. ooste
Base: All 16-29 Ids, n=386 (boosted)

=
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X X

16%
15%
13%
13%
12%
11%
11%
8%
8%
10% 15% 20% 25%

30%

35%

40%
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- E{iTfE s. M 25%
o JKHEEE vs. M 27%

LI —ATEHRET—IVJICRVEDZRLTLS

- HhTJ vs. M 27%
e AAwW K vs. M 21%

eATR—Y vs. M 16%

Q: Which elements of the Integrated Resort interest you? ' t A~ ST T
*Source: Carter Sentiment Study April 2019 Ca r e r‘x,§ L 25‘,___:}, LJ.“-'. .-’;f.-,_e?

27 ) - oo
Base: All respondents, n=1000 Jopan Market Resource Netwaork
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BICEHLTOBELERFBRELRFTHS

« T—IXHOHHAIBE 5% vs. M 26%
- WRIUSADEBE [ 28% vs. M 27%
- RIEICELUVVEE F 34% vs. M 30%

Q: Which elements of the Integrated Resort interest you? ' t
*Source: Carter Sentiment Study April 2019 Ca r e rg ro u p

28 Base: All respondents, n=1000 Japan Market Resource Network
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31%
| know quite a bit about it

40%
| know something about it

| have only heard or read about it
49%

| know nothing about the topic
10%

0% 10% 20% 30% 40% 50% 60%

B Females ™ Males

Q: How familiarare you with the plans for several integrated resorts inJapan?
30 *Source: Carter Sentiment Study April 2019
Base: All respondents, n=1000
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Almost 50% agree that it is personally important
that the IR is designed and executed well

B Very or somewhat important

u Neither can say

Q: How importantisitto you personally thatthe IR is designed and executed well? ' t . .
*Source: Carter Sentiment Study April 2019 Ca r e rg E @ U D

31 Base: All respondents who know something about the topic, n=789 Jopan Market Resource Netwaork
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Social problems because of problem gambling from the casino
The possible (even if unintended) involvement of anti-social forces
General disturbance of a previously peaceful area

Risks to moral standards around such a facility

Too expensive to visit as often as people like

Crowding in general

The government becomes too dependent on gambling for tax
revenue

Too many tourists getting in the way of ordinary people
Overseas companies make too much profit out of Japan

It is irritating to enter the casino for local residents

Q: What do you see as the negative points of an Integrated Resort ?
*Source: Carter Sentiment Study April 2019
32 Base: All respondents who unenthusiastic about the leisure and economic opportunities of IR, n=420

40%

38%

31%

30%

28%

26%

24%

20%

0% 10% 20% 30% 40%

45%

50%

60%

63%

70%
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34%

Design harm limitation for gambling programs that suit Japanese

Communicate more about how the money raised through taxes

0,
will be used 32%

Provide a detailed explanation of their plans 26%

20%

If international companies, involve Japanese partners

Consult in detail with the community 19%

Involve partners from the community where the IR will be located 17%

16%

Carry out surveys of local people to gauge their concerns

Explain about their history and credentials to build the IR 12%

Sponsor local events to increase public awareness of company

and brand 1%

Hold information forums 11%

0% 5% 10% 15% 20% 25% 30% 35% 40%

Q. What shouldthe potential operators who will be applying to the government for the opportunity to build and run the integrated resort doto establish or increase your support?
33 *Source: Carter Sentiment Study April 2019
Base: All respondents, n=1000
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HATIREE

| am not aware of any
Las Vegas Sands

MGM Resorts

Hard Rock International
Galaxy Entertainment
Caesars Entertainment
Foxwoods

Bloomberry Resorts
Mohegan Gaming and Entertainment
Genting

Group Lucien Barriere
Melco Resorts

Wynn Resorts

Rush Street Gaming

I : o
I v
I
I 10
I -
| B
|
B 2
| 2
|
2
| B
B 2%

0% 10% 20% 30%

Q: Which of the following Integrated Resort operators are you aware of?

35 *Source: Carter Sentiment Study April 2019
Base: All respondents, n=1000
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